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. : Thai Listed Companies Association (TLCA), the RBL Group, and ADGES Consulting cordially invite you to join an exclusive workshop:

LEADERSHIP \WWORKSHOP

Transformation & Change - Managing Gulture for Success

In a volatile world of speed and change, WORKSHOP DETAILS: with the world's most influential thinker
organizations building winning cultures Date: Wed, November 18, 2015 and named 'Father of Modern Human Resource
when their culture aligns with strategies, Time: 08:3 (; AM - 12:3 oPM'
customers, and e.mployeies. In this leadership  yopye: Grand Ballroom, Anantara Siam Bangkok Hotel
workshop, you will learn: Ticket Price: 6,000 Baht (including VAT)
- How to clarify a compelling strategy Target Audience: CEOs, Top-Leaders,
- How to create a unity of identify and Chief HR Officers
- How to build winning cultures FOR REGISTRATION, PLEASE VISIT:
- How to make the identity real for customers . .
and employees web51'tl:eiiwww.thzl.lca;tcog)l1 .
e-mail: hem_coordinator@lca.or. %
HEM_  TheRBLGroup g,

tel: 02-229-2326 Manageoment Oty
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Competitive Enterprises in the 21* Century
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TLCA CEO Interview
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LCA Center for Building

Competitive Enterprises (CBCE)
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Center for Building Competitive Enterprises (CBCE
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LCA Human Capital Management
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Thai Listed Companies Association (TLCA), the RBL Group, and ADGES Consulting cordially invite you to join an exclusive event:

LEADERSHIP
WORKSHOP

writh the world's most
influential thinker

DAVE ULRICH |

Awarded Thinker 50 as a management thought leader
Lifetime Achievement Award from HR Magazine for being the father of modern human resources’

TRANSIORNMATION & CHANGE -
IMANAGING CULTURE EOR SUCCESS

In a volatile world of speed and change, organizations build winning cultures when their culture efforts align
with strategies, customers, and employees. In this leadership workshop, you will learn:

- How to clarify a compelling strategy

- How to create an unity of identity

- How to build winning cultures

- How to make the identify real for customers and employees

DETAILS ON THE WORKSHOP: FOR REGISTRATION, PLEASE VISIT:

Date & Time: Wed, November 18, 2015: 08:30AM - 12:30PM website: www.thailca.com

Venue: Grand Ballroom, Anantara Siam Bangkok Hotel e-mail: hem_coordinator@lca.or.th

Ticket price: 6,000 Baht per person (including VAT) tel: 02-229-2526

Target Audience: CEOs, Top-leaders, and Chief HR Officers The workshop will be conducted in English.

for mare details of this leadership workshop visit: www.adges.net/daveulrichinbkk2015

‘,J HEM,  TheRBLGroup A|/APCGES

Management Club

.......
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class of year 2016: Building Regional Leader”
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TLCA CEO Exclusive Trip to Indonesia

CEO Exclusive Trip to Indonesia:
“Building Business Partnership Indonesia - Thailand”
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TLCA CEO Exclusive Trip to Indonesia
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TLCA Investor Relations

“MD&ABest!Practice - lfearn fromithe Pros
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TLCA Investor Relations
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TLCA Activities
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Getting Things Done (GTD) Workshop

HCM Club aunanuievnananzideulne saudy Productive Plus Co., Ltd. 99
“Getting Things Done (GTD) Workshop” a8 Ms. Arweekarn Phansangiam,
Managing Partner and Certified Senior Trainer Productive Plus Co., Ltd.
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Leading the Family Business and the next generation
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Development (IMD), Switzerland 9m91U “Leading the Family Business and
the next generation” g Dr.Denise Kenyon-Rouvinez Co-Director of the
IMD Global Family Business Center at IMD dlotudi 3 N3n§1AN 2558 4 Social
Room, Sofitel So Bangkok Sathorn Road.
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Leadeship workshop with the
world’s most influential thinker

by Dave Uirick
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In a volatile world of speed and change, organizations build
winning cultures when their culture efforts begin with customers.
In the session, you’ll learn how to clarify a compelling strategy to
identify target customers, create a unity of identity, and make the

identify real for customers and employers.
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