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“Investor Relations is the communication of information and insight between 
a company and the investment community. This process enables a full application of 
the company’s business activities, strategy and prospects and allows the market to 
make an informal judgement about the fair value and appreciate ownership of a 
company.”
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IR Function

“Investor Relations is defined as a strategic management responsibility that 
integrates finance, communication, marketing and securities law compliance to 
enable the most effective two-way communication between a company and 
the financial community and other constituencies, which ultimately contributes to a 
company’s securities valuation.”

*Source: Louis M. Thompson, Jr. –President&CEO of National Investor Relations Institute 

*Source: The Investor Relations Society
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Investor Relations vs. Public Relations

Investor Relations Public Relations

▪ General Target

▪ More emphasize on communication 
skill

▪ Strong relationship with various 
media

▪ Niche target: Investors, Analysts,     
Fund managers

▪ Emphasis on both technical & 
communications skill

▪ Strong relationship with investors 
and analysts
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IR Officer

▪ Understanding tools and processes of 
marketing and be able to apply them

▪ Experience/Knowledge of financial 
media

• Understanding company business
• Understanding of finance/accounting
• Ability to read/understand finance report
• Ability to model/forecast different 

business scenarios

▪ Strong leadership skill
▪ Ability to foster a team environment
▪ Positive thinking

▪ Confident/Persuasive Speaker

▪ Ability to respond in high stress situation

▪ Strong presentation skill

▪ Capable writer of report/speeches

▪ Good Command of Thai and English

Communication 
Skills

Leadership
Business/
Finance

Marketing 
Oriented

EQ IQ
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Financial 
Community

Sell / Buy Side 
Analysts

Institutional 
Investors

Rating 
Agency

Private 
Shareholders

Financial 
Press

Type of IR’s customers
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Information to communicate

Vision / directions / strategies

Macro-economic trends

Industry trends & 
outlook

Risks

Operational / market performance

Growth opportunities

Financial performance

Expected financial 
ratios

What investors want to know?
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Type of presentation 
Different period, different focus

Performance

Event

Identity

Ingredients:
• Industry overview
• Company overview
• Corporate strategies
• Core products
• Market based operations
• Customers
• Competitive advantages/ 

strengths
• Credit ratings
• Recognitions 

Ingredients:
• Key achievements
• Market updates
• Operational perf. highlights
• Financial perf. highlights
• Analysis of the results
• CAPEX plans
• Maintenance schedules
• Outlook

Ingredients:
• Executive summary
• Rationale of the transaction
• Transaction information
• Timeline

• What happened?
• Impact
• Solution / What’s next?
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Type of meeting & Roadshow
Meeting :  One on One, One on Group, Company Visit

One on Group Meeting

One on One Meeting
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IR Website



13

IR Website
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IR’s preparation for Roadshow

1. Planning 
whole year 
calendar

2. Craft your 
company 
story / IR 
messages

3. Keep 
yourself alert

4. Prompt 
facilities

▪ Identify target areas/investor types
▪ Check availability of management
▪ Budget
▪ Broker selection
• Research coverage and research quality
• Keep on the recommended market
• Coordination/Services
• Open an opportunity to join with all brokers

Stay Proactive

▪ Company information
▪ Industry/Outlook information
▪ Economics information
▪ Political issues
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Roadshow Schedule
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Avoid Silent Period

การงดเปิดเผยขอ้มลูที่
เก ีย่วกบัผลประกอบการของ

PTT ตอ่นกัลงทนุและ
นกัวเิคราะหห์ลกัทรพัย ์

วนัที ่12/11/62 
PTT น าสง่งบการเงนิไตรมาส 3

1514

7 8 9 1110 12 13

65

4321
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